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ABOUT

WELCOME T0
P by
-~ ¥ WE MADE IT OUR MISSION
\ T0 DIGITIZE THE
OFFLINE SHOPPING STROLL
HANNES WIESE TREKMILER  SEBASTIANBET FOR GEN YaZ

Co-Founder and Co-CEQO, Co-Founder and Co-CEO, Co-Founder and Co-CEQ,
Operations and Finance Marketing and Brand Tech and Product



ABOUT

OUR VISION: BEGOME THE GLOBAL #1 FASHION PLATFORM
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DIGITAL INCREMENTAL SOFTWARE-AS-A-
SHOPPING STROLL REVENUE SERVICE BUSINESS

Personalization and Brand partners gain new Retailers and brands become
inspiration as key customers and revenue more successful digitally with

engagement driver through us our software
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COMPANY HIGHLIGHTS

'l HUGE ONLINE 2 INFLUENCER-LED

FASHION MARKET DISCOVERY PROPOSITION

3 OUTSTANDING 4 EXCEPTIONAL CUSTOMER
COMPANY GROWTH RETENTION

5 UNIQUE SAAS/B2B 6 MULTIPLE FUTURE
BUSINESS GROWTH LEVERS




ABOUT

STILL EARLY DAYS: ONLINE FASHION REMAINS A HUGE
OPPORTUNITY

LARGE AND GROWING MARKET" STILL FRAGMENTED AND CONSOLIDATING

I European offline fashion Il Top 10° online fashion players
Il European online fashion

ABOUT
(2 Alibaba.co
amazon
asos

boohoo
Boozt

ebay

SHEIN

VeepeeD
» zalando
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THE ABOUT YOU BRAND

N sTrLed U

EDITED

MOBILE INFLUENCER VIBRANT UNIQUE
BORN DRIVEN COMMUNITY ASSORTMENT

>85% mobile revenue sharel >1,000 collaborations / >74% organic revenue# ~3,800 top brands® and
24.7 app store rating? month?3 >45m monthly users® exclusive own labels and
celebrity co-ops
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ABOUT|YOU®

WE HAVE DELIVERED STRONG GROWTH SINGE LAUNCHING IN 2014

REVENUE ABOUT YOU GROUP (EUR M)

ABOUT YOU IS ACTIVE IN
ALL KEY MARKETS IN CONTINENTAL
EUROPE AND IN TOTAL SHIPS TO
AROUND 100 COUNTRIES

283

134

FY FY EY: FY FY FY FY =t FY
1415 1516 1617 1718 1819 19/20 20/21 21/22 22/23
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COHORT REVENUES REMAIN ABOVE PRE-PANDEMIC LEVELS

ABOUT YOU COMMERCE REVENUE BY COHORT' (EUR M)
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OUR TME SEGMENT GENERATES HIGH-MARGIN B2B REVENUE

B2B RATIONALE TRANSLATING INTO TME SEGMENT TME REVENUE BY STREAM AND BRAND

(LTM, illustrative)

¢ g ABOUT SCAVLE®

m ABOUT YOU Commerce business creates unique
assets (software, reach, and infrastructure) Commerce-related Independent B2B

revenue revenue
m Assets can be monetized in B2B with Tech, Media

and Enabling (TME) products

m Resulting revenue streams are high-margin, TECH .

incremental, and defendable

[ ] Supplier-services from ABOUT YOU MEDIA O
Commerce ecosystem (commerce-adjacent)

] Stand-alone SaaS/B2B products to external ENABLING .
enterprise customers (SCAYLE branded)

— fﬂ,""
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TME GROWTH FUELED BY PROFITABLE SCAYLE BUSINESS

EXT. TRANSACTION VOLUME' SCAYLE REVENUE® SCAYLE ADJUSTED EBITDA?
POWERED BY SCAYLE (EUR BN) (EURM) (EURM)
CAGR:
l 87.7 275
253
2.7
2.4 66.7
183
15
352
5.8
2.8
03
FY19/20 FY20/21 FY21/22 FY22/23 FY19/20 FY20/21 FY21/22 FY 22/23 FY19/20 FY20/21 FY21/22 FY22/23
15 62 104 141 385.5% 174.6% 89.6% 31.5% 45.1% 52.2% 38.0% 31.6%

# of stores? % growth YoY % margin



GROWTH STRATEGY TARGETS MASSIVE OPPORTUNITIES

OUR GROWTH CUBE

OUR GROWTH STRATEGY

Core
product

9 Footprint

0

Core product
improvement

Category

optimization
ESG

ABOUT

Ao

Footprint
expansion

&

Scaling
TME
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FURTHER PROGRESS ACROSS MAIN SUSTAINABILITY KPIS

ADVANCES IN OUR SCIENCE-BASED TARGETS GROWING MORE SUSTAINABLE PRODUCT REVENUE SHARE

0% 100% ABOUT YOU Commerce revenue share® (% total) —_—

Reducing absolute 218%
o 80%
Scope 1and 2 emissions!

Increasing the annual
sourcing of 99% 100%
renewable electricity?

Reducing Scope 3
emissions from
Private Label products®

18.9%

35%

Engaging with partners
to set science-
based targets*

90%

Wl Fv22/23 Actual

FY 20/21 FY 21/22 FY 22/23
FY 25/26 Target
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REVENUE GROWTH IN ALL SEGMENTS IN A DIFFICULT MARKET

REVENUE' (EUR M) - % GROWTH YOY

GROUP DACH ROE TME
1904.6
17316
9163 9004
8399
v 7677
167.4

FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22

48.5% 10.0% 27.3% 9.1% 65.6% 17.3% 100.4%

ABOUT

1951

FY 22/23
16.5%
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UPTICK IN ACTIVE CUSTOMERS AND AVERAGE ORDER FREQUENCY

ABOUT YOU COMMERCE (ABOUT YOU DACH + ROE), FY 22/23 (LTM)

TOTAL ACTIVE CUSTOMERS' AVERAGE ORDER FREQUENCY? AVERAGE ORDER VALUE?
(W) o (#) . (EUR)
| l | l | |
FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FY 22/23
% growth YoY
7.1% 1.2% (5.2)%

34.8% 11.8% 52%



ABOUT|YOU®

DACH AND TME SEGMENTS GROSS-FINANCE GROWTH INVESTMENTS

FY22/23
COMMERCE B2B
GROUP DACH ROE TME
Revenue'! (EUR m) 1,905 916 900 195
Adjusted EBITDA? (EUR m) =i 14 -169 3]
Adjusted EBITDA margin -7% 2% -19% 16%
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SOLID CASH BUFFER TO NAVIGATE CURRENT
MARKET ENVIRONMENT

CASH POSITION OF EUR 205M
AND BACK-UP LOAN

OF UP TO EUR 97.5M
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GUIDANCE FOR FY 23/24 REFLECTS FOCUS ON PROFITABILITY

GUIDANCE FOR FY 23/24
REVENUE +1% to +11% YoY range
ADJUSTED EBITDA Break-even
CAPEX' & CAPEX of EUR 30m to 50m and
NET WORKING CAPITAL net working capital around FY 22/23 levels

The current guidance is partially dependent on the duration, intensity, and outcome of external events.
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HIGH LEVEL OF CONTROL OVER PROFITABILITY LEVERS

SELECTED PROFITABILITY MEASURES FY 23/24

GROSS FULFILLMENT MARKETING ADMINISTRATIVE
MARGIN COSTS COSTS EXPENSES
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GROWTH ACCELERATION EXPECTED FOLLOWING BREAK-EVEN

ABOUT YOU ROADMAP AND PRIORITIES

EXTERNAL ]
ENVIRONMENT :

2020-2021

GROWTH FOCUS

Strong consumer

E-commerce tailwinds from
Covid-19

2022-2023

TRANSITION PHASE

Consumer sentiment on
historic lows

Promotional environment

2024+
GROWTH & PROFITABILITY

Improving consumer
sentiment

Normalizing environment

ABOUT YOU FOCUS ]
AND PRIORITIES )

Market expansion

Top-line growth

Navigate through unexpected
crisis (FY 22/23)

Adjusted EBITDA break-even
(FY 23/24)

Acceleration in top-line
growth

Positive adjusted EBITDA-
development






