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ABOUT YOU®
Our vision: become the global #1 fashion platform

We digitise the offline We create incremental We provide the technology

shopping stroll for Gen Y&Z revenues for fashion brands to help our partners grow

their own online business
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ABOUT|YOU®
Company highlights
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Q ‘i Huge online fashion market < Te| Influencer-led discovery proposition ff .
== —

/‘TJ Outstanding company growth U Superior unit economics

4 1

Unigue SaaS/B2B business
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ABOUT|YOU®
Successfully #ListedInFrankfurt, raising €842m' in our IPO >

€23 initial IPO price, with +10.8% increase on first day of trading Implied market cap at IPO of €3.9bn?
Total trading volume2 5.1m shares / €132m Free float at IPO of 21.0%2
Total proceeds raised of €842m! In house IPO ceremony reached >550m media contacts
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#ListedInFrankfurt W :
IS PROUD :

* 10PARTNER WiTy
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1. Total proceeds are defined as gross proceeds including primary (€657.1m) and secondary (€75.0m) tranche as well as greenshoe (€109.8m), net of treasury shares
2. AsperlcJune 2021



ABOUT|YOU®
Q1 21/22 highlights >

Strong group trading: group net revenue grew 65.5% YoY as markets are transitioning out of lockdown

Solid improvement in customer experience leading to growth in LTM! customer metrics:
active customers 9.2m, average order frequency 2.8x, average order value €58

Sound growth in TME +135.8% YoY: media and enabling showed buoyant post COVID momentum

Progress on international rollout: 3 new markets launched, now present in 262 markets across Europe

Improved group profitability, Adj. EBITDA margin at (2.9)%: supported by 7.9% DACH & 13.6% TME margins

Reiterated full-year guidance, but now believe it is realistic to reach the upper half of the guided net revenue
range (+40-50% YoY area; €1,630-1,750m), Adj. EBITDA full-year guidance (c. €(70)m) unchanged

1. LTM:last twelve months
2. Asof 22 July 2021, Norway launched in June 2021
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ABOUT YOU®
Agenda Q121/22 >,
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ABOUT

Growth strategy targets massive opportunities

Our growth levers

0 Core Product
| |
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Our growth strategy
Core product Footprint
improvement expansion
Category Scaling
optimisation TME



. , ABOUT YOU®|
Product improvements support core market penetration
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* Rollout of the drops feature to promote

new releases and create fomo’ dynamics

performance uplift on article detail and

O * Architectural changes leading to strong
category pages (in double-digit %-range)’

ABOUT YOU Awards 2021 with total reach

g * Purely digital production / event of the
of 346m in the DACH region

1. Based on google lighthouse score, lighthouse score varies depending on the network connection and device
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@) Footprint expansion progresses rapidly

I Q121/22 Highlights

o
///gy * Strong momentum in Spain following big , ABOUT YOU DACH
bang campaign in March 2021 % ABOUT YOU RoE

2)3 * Soft launches in Portugal, Greece, and
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875 * Nordics & Southern Europe now >10% of
Vil ROE revenues in monthly run rate

=
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1. Asof22July 2021, Norway launched in June 2021
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ABOUT YOU®

© Offering improves strongly from various initiatives

SN

i 1
New Brands ltems online / SKU (#K)

m kate :f)ade 426

ALLSAINTS NEW YORK 334

PINKO TWINSET vanessabruno BLANCHE RESUME
Q120/21 Q121/22

Exclusives

lenameyerlandrut

* Launched ‘alot less, personal brand by
Lena Meyer-Landrut, introduced through
AY concert and fashion show

26 3.9M

Posts Followers

X [ D

o4V Categories
@ / * Positive developments of premium o rALPIESEE-S
cohorts? with 98% higher net revenue’ per = \ A =

customer vs. regular customers

Based on Germany data as per 31 May 2021,1SKU =1 product/item in 1 colour (excluding second love items)
Premium cohort defined as customer who kept at least three items and has a net revenue share of Premium items of at least 60%
Net revenue including return predictions for items which have not been with a customer for over 100 days (with consideration of ABOUT YOU 100 day return policy)



ABOUT YOU®

) TME client acquisition and onboarding progresses

K\
L2

1. Adj. EBITDA margin

Sound growth of TME segment (+136% YoY)
with high long term margin potential of 30%

Tech

* Go-Live of e.g. Marc O'Polo in Germany and
onboarding of new client Tom Tailor

Media

* Growing demand for self service campaign
manager, a clear future revenue driver

Enabling

* Go-Live of VE Corporation as FbAY? partner
(brands e.g. Vans, The North Face, Eastpak)

2. FbAY = Fulfilment by ABOUT YOU
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TME net revenue (€m)

Driven by especially media
and enabling businesses
showing strong post
COVID momentum

14.6

Q120/21 Q121/22

Marc Q’Polo

VANS

“OFF THE WALL"
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https://www.vfc.com/

FINANCIAL UPDATE®




ABOUT

High net revenue growth rates across all our segments

AY Group | DACH RoE TME
(Net revenue! €m)
4221
2551
2182
1716 1861
85.0
46 345
Q120/21 Q121/22 Q120/21 Q121/22 Q120/21 Q121/22 Q120/21 Q121/22

% growth YoY

66.8% 65.5% 46.2% 27.2% 241.7% 119.1% 22.0% 135.8%

Note: Q121/22 ending in May; financials based on IFRS accounting with reconciliation from segment to Group
1. Reconciliation from segment to Group net revenue of €(16.7)m for Q1 21/22 and €(16.1)m for Q1 20/21
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: : ABOUT YOU°|
Strong customer metrics drive commmerce revenues

AY Commerce (AY DACH+AY RoE), Q1 21/22' Last Twelve Months (LTM)

Total active customers? Average order frequency? Average order value*
(m) (#) (€)
2.8x 581
2.6x
55.8
Q120/21 Q121/22 Q120/21 Q121/22 Q120/21 Q121/22

% growth YoY

1. Charts with illustrative scale 2. Defined as customers who made at least one purchase through our apps and websites within the last 12 months 3. Average order frequency defined as the sum of all orders divided by the
sum of all active customers 4. Average order value (AOV) defined as the value of all merchandise sold to customers in the Commerce business after cancellations and returns and including VAT, divided by the number of
orders
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. o ABOUT|YOU®)
Adj. EBITDA margin improvements across all our segments

AY Group
(Adj. EBITDAL, €m) DACH RoE TME

173
7.4
47
0.6
(10.7) (12.3)
(17.7)
(33.3)
Q120/21 Q121/22 Q120/21 Q121/22 Q120/21 Q121/22 Q120/21 Q121/22
% margin

(4.2)% (2.9)% 4.3% 7.9% (20.9)% (17.9)% 13.6%

Note: Q121/22 ending in May; financials based on IFRS accounting with reconciliation from segment to Group
1. Reconciliation from segment to Group Adj. EBITDA of €(1.0)m for Q1 21/22 and €(1.1)m for Q1 20/21; EBITDA adjusted for (i) equity-settled share-based compensation expenses (Q121/22: €1.6m) (ii) restructuring costs and

one-time effects (Q121/22: €4.7m)

17



. . e ABOUT|YOU®
Operating leverage drives group profitability improvements

Key margin and cost lines AY Group

(% of net revenue) Q120/21 Q121/22 YoY Delta

Gross margin 409% 418% 09pp
(-) Fulfilment costs! 21.1% 19.2% (19)pp
Gross contribution margin 19.7% 226% 2.8pp
(-) Marketing costs! 17.4% 19.8% 2.4pp
Net contribution margin 23% 27% O.4pp
(-) Admin & other costs! 6.5% 56% (09)pp
Adj. EBITDA margin (4.2)% (2.9)% 1.3pp

1. Defined as Alternative Performance Measure (APM) and not recognised under IFRS

18



. . . ABOUT|YOU®
Strong cash profile sustained in Q1 21/22

Net working capital’ Capital expenditure?
(€m) (€m)
% of net revenue % of net revenue
(10.2)% (11.4)% 0.9% 2.6%
11.0
Q120/21 Q121/22 22
Q120/21 Q121/22

(26.)

(481)

1. Networking capital defined as: inventories plus receivables (includes trade receivables and other current assets) minus liabilities (includes trade payables, other payables and provisions for returns)
2. Includes investmentsin loans granted to subsidiaries e.g. LeGer c. €(6.0)m and own work capitalised €(3.8)m - and payments for acquisition of companies €(0.6)m
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ABOUT|YOU®
Solid liquidity position (pre-IPO) with FCF of €7.1m in Q1 21/22 >

qu u |d|ty pOSition IPO proceeds will be accounted for in Q2 21/22
(€m)

Free cash flow: €7.1m

(1.0) 137
107.9 18.1 SN (1.3)

Cash & Cash Equivalents Operating CF Investing CF' Financing CF’ Cash & Cash Equivalents
28 February Zoz-l --------------------------------------------------------------------------------------------- 3-| May 202-|

—

Includes investments in loans granted to subsidiaries e.g. LeGer c. €(6.0)m and own work capitalised €(3.8)m - and payments for acquisition of companies €(0.6)m
2. Includes payments of lease liabilities €(1.3)m as well as interest expenses €(0.1)m

20
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ABOUT|YOU®
Guidance fiscal year 21/22 unchanged >

Net revenue +40-50% YoY area Given a strong
€1,630-1,750m start to Q2 21/22

believe it is

realistic to reach
upper half of
guided net
revenue range

Adj. EBITDA! c. €(70)m

Capex of c. €34m and negative

Capex & net working capital working capital in low single digit
area (as % of revenue)

Note: Financial year ends February 2022
1. EBITDA adjusted for (i) equity-settled share-based compensation expenses (Q121/22: €1.6m) (i) restructuring costs and one-time effects (Q121/22: €4.7m)
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ABOUT|YOU®
Well on track to reach goal of €5bn net revenues FY 25/26

AY Group net revenue, FY14/15 - FY21/22

(€m)
c.5,000
FY FY FY FY FY FY FY FY FY
14/15 15/16 16/17 17/18 18/19 19/20 20/21 21/22 25/26
% growth Yoy 3 [EA
Realistic to reach upper half of . Actuals Cuidance

guided net revenue range

23
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ABOUT|YOU®
ABOUT YOU product demo >

26


https://ir.aboutyou.de/websites/about-you/English/4000/publications.html

, ABOUT|YOU®
Group key performance metrics

L €m | FYI8/19 | Q11920 Q21920 Q31920 Q419/20 | FY1920 | Q120/21 Q220/21 Q32021 Q420/21 | FY20/21 | QI21/22 |
i Group net revenue 4612 1 1530 154.3 2280 2081 i 7434 1 255] 2580 3462 3071 1 11665 1 4221
\ % growth y-o-y 628% 66.5% 67.2% 54.6% 60.6% 61.2% 66.8% 67.2% 51.9% 476% 56.9% 655%
| Cost of sales’ @73y | (8 (96.4) (126.8) M32) | (4250) | (1509) (169.4) (205.3) 1678 | (6933 | (2458) !
Gross profit | 1881 643 57.9 1011 95.0 3184 104.2 88.7 1409 129.3 4731 176.3
\ % margin 408% 1 421% 37.5% 44.4% 456% | 428% | 409% 34.4% 40.7% 454% \ 406% | 418%
| Fulfilment costs! L mss) | (328 (319) (43.4) (489) | (1570) | (539 (53.6) (66.0) 602) ! (2337) | (811) !
Marketing costs! | (129.7) (39.6) (40.2) (54.3) (32.6) (166.7) (44.5) (33.9) (66.9) (457) (190.3) (83.7)
| Admin & other expenses' | (49.4) | (132) (16.5) (15.6) 192) | (646) | (166) (14.0) (22.3) (316) | (846) ! (238) !
| Adj. EBITDA? | (1065) L @3) (307) (12.2) G7) | (€29 | (07) (129) (143) 24 | (85 | (23 |
\ % margin L (237)% | (139)% (19.9)% (5.3)% 27)% 1+ (94)% 1 (42)% (5.0)% (4.1)% 08% 1\ (30)% i (29%
| Adjustments ! 00 ! 0.0 0.0 0.0 00 00 0.0 0.0 0.0 85 ' (85 I (63 !
| Reported EBITDA | (1065) @) (307) (12.2) G7) | (699 | (07) (129) (143) 6) | (440 | (86 |
| 9% margin L 23)% 1 (139)% (19.9)% (5.3)% 27)% 1 (94)% 1 (42)% (5.0)% (4.1)% (20)% 1 (38% 1 (44)%
; Depreciation & L 59 ! (23 2) 19) 32) I (95 ' (27 (2.7) 2.8) 32) ' M4 ' (38 !
, amortisation : : : : : : :
Reported EBIT L (112.4) L (23.6) (32.8) (14.1) (89) 1 (794) i (134) (15.6) (17.2) (93) (555 1 (224)
' % margin (24.4)% 1 (154)% (21.2)% (6.2)% (43)% 1 (107)% 1 (52)% (60)% (5.0%) (30)% ' (48% ' (53)%

1. Defined as Alternative Performance Measure (APM) and not recognised under IFRS
2. EBITDA adjusted for (i) equity-settled share-based compensation expenses (Q1 21/22: €1.6m) (i) restructuring costs and one-time effects (Q121/22: €4.7m)



Segment information

ABOUT

L €m | FYI8N19 ! Q11920 Q219/20 Q31920 Q419/20 | FY19/20 ! Q120/21 Q22021 Q320/21 Q420/21 | FY20/21 ! QI121/22 |
| Group net revenue' . 4612 | 1530 154.3 2280 2081 | 7434 | 2551 2580 3462 3071 | 11665 | 4221 |
| DACH 3756 7.3 1095 156.9 12611 509.9 1716 138.7 195.6 1541 660.0 2182
ROE 697 1 249 372 63.] 638 ' 1889 ' 850 1085 142.8 1272 1 4635 1 1861
| TME 26.5 12.0 9.9 137 163 52.0 14.6 141 233 315 83.5 345
Reconciliation 1 (105) (12) (2.3) (5.8) 20 (7.4) (16.1) (32) (15.6) (57) 1 (406) 1 (167
| As % of total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
DACH | 814% \ 767% 70.9% 68.8% 606% | 686% | 673% 53.7% 56.5% 502% ' 566% '\ 517%
| RoE 15.1% 16.3% 24.1% 27.7% 306% 25,49 33.3% 427% 413% 41.4% 39.7% 44.1%
| TME L 57% 1 78% 6.4% 6.0% 78% 1 70% | 57% 54% 6.7% j03% 1\ 72%  82% |
Reconciliation (2.3)% (0.8)% (15)% (2.5)% 0.9% (10)% (63)% (12)% (4.5)% (19)% (3.5)% (3.9)%
Adj. EBITDA? (106.5) (213) (30.7) (12.2) (5.7) (69.9) (10.7) (12.9) (14.3) 24 (35.5) (12.3)
| DACH (43.7) (22) (4.0) 7.4 (0.7) 0.4 74 8.6 158 50 36.8 173
| RoE L (392) (7.5) (16.8) (16.4) (145) 1+ (552) 1 (17.7) (17.6) (29.7) 183) 1 (833 1 (333 i
TME '\ (154) ' (80) (9.7) (5.0) 53 1 (17.4) 0.6 (1) 1.0 96 ! 101 47
i Reconciliation (8.2) (3.6) (0.1) 19 43 2.4 (1.1) (2.8) (1.5) 62 0.8 10)
Adj. EBITDA margin (23.1%) (139%)  (19.9%) (5.3%) (27)% (9.4)% (4.2)% (50)% (4.1)% 0.8% (3.0)% (2.9)%
| DACH L (116%) 1 (19%) (3.7%) 4.7% (0.6%) 01% 1  43% 6.2% 81% 32% 1 56% i 79%
RoE L (563%) 1 (30.0%) (451%) (26.1%) (228%) 1\ (292%) | (20.9%) (16.2%) (20.8%) (14.4%) ' (180%) ' (17.9%)
| TME (58.2%) (66.5%) (98.1%) (36.1%) 322% (33.5%) 4.3% (8.1%) 4.3% 30.4% 12.0% 136%

1. Reconciliation from segment to Group net revenue of €(16.7)m for Q1 21/22 and €(16.1)m for Q1 20/21

2. Reconciliation from segment to Group Adj. EBITDA of €(1.0)m for Q1 21/22 and €(1.1)m for Q1 20/21; EBITDA adjusted for (i) equity-settled share-based compensation expenses (Q121/22: €1.6m) (i) restructuring costs and

one-time effects (Q1 21/22: €4.7m)



_ ABOUT|YOU®!
Customer metrics

L €m ' FY18/19 1 Q119/20 Q219/20 Q319/20 Q419/20 | FY19/20 | Q120/21 Q2 20/21 Q3 20/21 Q420/21 + FY20/21 | Q121/22 !
i Customer reach metrics i i i i i i i
| riﬁﬁf Osr?)?s'ons per month (in 306 | 343 384 462 546 | 546 | 640 72.4 814 895 ! 895 ! 1021 !
e oo e e e e | | s
; ?eiggiiﬁss'ons (in % of user | 7329% 1 753% 77.5% 80.2% 819% | 819% | 829% 83.5% 83.4% 834% | 834% | 836% |
l i i i i i i l
i Customer engagement metrics , : | | | | |
Jur i i i i i i |
i Active customers (in million)* | 40 | 4.4 4.8 53 58 | 58 | 6.5 72 8.0 84 | 84 | 92 i
iAvemgeomkyfmqueon#P i 24 2.4 25 25 26 26 2.6 2.7 2.7 27 2.7 i 2.8 i
| Iﬁﬁﬁgg;ﬁmber of orders (in .95 | 107 1.8 133 149 1 149 1 172 19.4 217 232 1 232 | 259 |
i Average order value (€)7 i 552 547 551 558 553 | 553 | 558 556 561 571 571 i 581 i

User sessions defined as all sessions across all countries excluding sessions without interaction

Mobile sessions defined as all sessions conducted via a mobile device such as a smartphone

Last twelve months (LTM)

Active customers defined as customers who made at least one purchase through our apps and websites within the last 12 months

Average order frequency (AOF) defined as the sum of all orders divided by the sum of all active customers

Total number of orders defined as the number of customer orders placed within the last 12 months

Average order value (AOV) defined as the value of all merchandise sold to customers in the Commerce business after cancellations and returns and including VAT, divided by the number of orders

NoOUTA WD



_ ABOUT|YOU®!
Short profit & loss statement

€m : FY18/19 ; FY19/20 ; FY20/21 ; Q120/21 ; Q121/22 :
Group net revenue i 4612 i 7434 E 1,166.5 E 2551 E 4221 E
% growth y-o-y i 628% i 61.2% i 56.9% i 66.8% i 655% i
Cost of materials | (271.6) | (422.5) | (6915) | (150.3) | (244.3) |
Personnel expenses i (26.5) i (34.9) i (59.8) i (10.5) i (17.0) i
Other operating expenses i (284.5) i (367.5) i (477.8) i (107.5) i (184.0) i
Other operating income | 6.6 | 2] | 32 | 02 | 0.7 |
Own work capitalized i 8.4 i 9.5 i 15.4 i 22 ! 3.8 i
Reported EBITDA ! (106.5) ! (69.9) ! (44.0) ! (10.7) ! (18.6) !
% margin | (23.1%) | (9.4%) | (3.8%) | (4.2%) | (4.4%) |
Depreciation & amortisation i (5.9) i (9.5) i (1.4) i (2.7) i (3.8) i
Reported EBIT i (112.4) i (79.4) i (55.5) i (13.4) i (22.4) i
% margin | (24.4%) | (10.7%) | (4.8%) | (5.2%) | (5.3%) |
Net financial result i (1.8) i (0.9) i (1.6) i (0.6) i (10) i
EBT i (M4.2) i (80.2) i (57.) i (14.0) i (23.5) ]
Income tax expenses i (0.5) i 0.4 i (2.8) i (0. i (0.0) i
Net income :L M4.7) :L (79.8) :L (59.9) i (14.) i (23.5) :

30



ABOUT|YOU®
Reconciliation of Adj. EBITDA to net income >

L €m : FY18/19 : FY19/20 : FY20/21 : Q120/21 : Q121/22 |
i Adj. EBITDA i (106.5) i (69.9) i (35.5) i (10.7) i (12.3) i
E E;q;eitri/s—:ttled share-based compensation E 0.0 E 0.0 E (8.4) E 0.0 E 16 E
E Restructuring costs and one-time effects i 0.0 i 0.0 i (0.2) i 0.0 i 4.7 i
i Reported EBITDA i (106.5) i (69.9) i (44.0) E (10.7) E (18.6) i
E Depreciation & amortisation E (5.9) E (9.5) E (1.4) E (2.7) E (3.8) E
i Net financial result i (1.8) i (0.9) i (1.6) i (0.6) i ) i
E Income tax expenses E (0.5) E 0.4 E (2.8) E (0.1) E (0.0) E
E Netincome E M4.7) E (79.8) E (59.9) E (14.) E (23.5) E
L Lo R R b . 1
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Short balance sheet

ABOUT

; €m : FY18/19 : FY19/20 : FY20/21 | Q4 20/21 : Q121/22 :
i Total non-current assets E 17.7 E 393 E 483 E 48.3 E 63.0 i
1 o/w intangible assets i 15.2 i 234 i 326 i 326 i 342 i
i o/w right-of-use assets | 0.0 | 1.8 | 10.3 | 10.3 i 16.6 |
i o/w property, plant and equipment i 2.5 i 2.6 i 35 i 35 i 3.7 i
i Total current assets i 277.0 i 267.6 i 4089 i 4089 i 4619 i
i o/w inventories | 79.0 | 94.2 | 199.6 | 199.6 | 1921 :
i o/w trade receivables i 430 i ©69.8 i 509 i 509 i 731 i
| ofw cash and cash equivalents i 1233 i 624 i 107.9 ! 107.9 ! 137 i
| Total assets 294.7 3069 4572 4572 524.9
i Total equity i 1771 i 102.2 i 554 i 55.4 i 338 i
i o/w share capital | 42 | 43 | 43 | 43 | 157.6 i
i o/w reserves i 4449 i 4499 i 463.0 i 463.0 i 311.6 i
| o/w accumulated loss i (2721) i (3519) i (41.8) i (41.8) ! (4353) i
i Total non-current provisions & liabilities i 1.8 i 10.2 i 87.6 i 87.6 i 94.8 i
i o/w lease liabilities i 0.0 i 85 i 7.6 i 7.6 i 129 i
i o/w other non-current liabilities i 02 i 0.0 i 0.0 i 0.0 i 0.0 i
E SévrvT]%tahri;Qon—current liabilities to related parties and i 0.0 i 0.0 i 767 i 767 i 786 i
i o/w deferred tax liabilities i 1.6 i 1.7 i 3.4 i 34 i 3.4 i
| Total current provisions & liabilities i 115.8 i 194.5 i 3141 i 314 i 396.2 i
| o/w trade payables | 345 | 1043 l 1429 l 1429 l 220.0 :
i o/w payables to related parties and companies i 344 i 21.8 i 66.9 i 66.9 i 46.8 i
i o/w lease liabilities i 0.0 i 32 i 32 i 32 i 42 i
i Total equity & liabilities i 2947 Ji 306.9 EL 4572 J 4572 EL 5249 i



ABOUT|YOU®
Cash flow statement

| €m : FY18/19 : FY19/20 : FY20/21 : Q120/21 : Q121/22 :
i Consolidate earnings after tax (EAT) i (M4.7) i (79.8) i (59.9) E (14.0) E (23.5) i
i Amortisation, depreciation and impairment losses i 59 i 95 i 1.4 i 2.7 i 3.8 i
| Income tax expense i 05 i (0.4) i 28 i 0.1 i 0.0 i
I Net interest income/expense | 2.0 | 0.2 | 19 | 0.0 | 2.0 |
| Taxes paid ! 0.0 ! (02) ! 02 ! () ! (0.0) i
i Increase / decrease in working capital i (9.9) i 27.0 i 239 i 30.8 i 349 i
i Other changes in assets and liabilities i 0.0 i (3.6) i 0.1 i 02 i (1.0) i
i Non-cash expenses i 8.8 i 4.9 i 131 i 12 i 19 i
i Cash flows from operating activities i (107.3) i (42.4) i (6.4) i 269 i 1811 i
i Cash flows from investing activities i (2.5) i (15.0) i (18.9) i (2.2) i (11.0) i
i Free cash flow i (Me.8) i (57.6) i (25.4) i 247 i 7. i
i Proceeds from issue of share capital i 250.0 i 0.0 i 0.0 i 0.0 i 0.0 i
i Issuance of shareholder loans i 0.0 i 0.0 i 75.0 i 0.0 i 0.0 i
i Contributions from shareholders i 10.9 i 13.3 i 14.4 i 4] i 0.0 i
i Payments to shareholders i (10.9) i (13.3) i (14.4) i (4.7) i 0.0 i
| Repayment of shareholder loans i (13.6) i 0.0 i 0.0 i 0.0 i 0.0 i
i Payment of lease liabilities | 0.0 | (3.3) | (3.9) | (1.0) | (1.3) |
| Interest paid i (2.0) i (02) i (02) ! 00 ! (01) i
| Cash flows from financing activities | 2344 ! (3.4) | 70.9 (10) (13) |
i Cash and cash equivalents at beginning of period i 56 i 1233 i 62.4 | 62.4 | 1079 i
i Net change in cash and cash equivalents i 7.6 i (61.0) i 456 i 237 i 58 i
E Effect of changes in ownership interests on cash held i 0.1 i 0.0 i 0.0 i 0.0 i 0.0 i
i Cash and cash equivalents at end of period i 123.3 i 62.4 i 1079 i 86.0 i N3.7 i
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GCMV to net revenue bridge

Q121/22 LT™M (€m)

1,503! 242
___________ 1,261 10 1,271

Active customers?..9.2

XAOF3. ..o 2.8 DACH Net Rev..€706.6m
X AOVA o 58] +RoE Net Rev......€564.7m
CMV AY Commerce VAT Net revenue AYC Internal & other Net revenue AYC
(incl. VAT) (transactional)
Ql21/22 (€m)
48] 80

3
401 L0

GCMV AY Commerce VAT Net revenue AYC Internal & other Net revenue AYC
(incl. VAT) (transactional)

Due to rounding, calculation for GMV AY Commerce (incl. VAT) is not resulting in exact figure displayed

Active customers defined as customers who made at least one purchase through our apps and websites within the last 12 months

Average order frequency (AOF) defined as the sum of all orders divided by the sum of all active customers

Average order value (AOV) defined as the value of all merchandise sold to customers in the Commerce business after cancellations and returns and including VAT, divided by the number of orders
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Upcoming events

Date

Event

ABOUT

23.-27.07.2021

Q1 21/22 Management Roadshow (Virtual)

09.-10.09.2021

Global Retailing Conference (Goldman Sachs)

13.-15.09.2021

Global Technology Conference (Citi)

20.-22.09.202]

GCerman Corporate Conference (Goldman Sachs)

22.09.2021 Baader Investment Bank (Baader Bank)
28.09.2021 Q2 21/22 Trading Update

09.11.2021 H1 21/22 Interim Financial Report
11.01.2022 Q3 21/22 Quarterly Statement
29.03.2022 Q4 21/22 Trading Update

24.05.2022 FY 21/22 Annual Report
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Investor relations contact

Caroline Jabban
Junior IR Manager

Julia Stoetzel
Head of IR

caroline jabban@alboutyou.com

julia.stoetzel@aboutyou.com

Daniela Marin
IR Analyst

Sinah Brending
IR Analyst

daniela.marin@aboutyou.com sinah.brending@aboutyou.com
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IR Team Contact

+49 40 638 569 359
Ir@aboutyou.com
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ABOUT|YO
Disclaimer (1/2)

IMPORTANT: Please read the following before continuing. The following applies to this document, which has been prepared by ABOUT YOU Holding AG (the “Company” and together with its consolidated subsidiaries,
the “Group”) for use in an oral and, if any, video presentation of the information in this document by the Company, and any material distributed in connection with this presentation (collectively, the “Information”), each of
which should be considered together and not taken out of context.

The Information does not constitute a recommmendation regarding any loans or securities of or investments in the Company or any other member of the Group. Further, it should not be treated as giving investment,
legal, accounting, regulatory, taxation or other advice and recipients should each make their own evaluation of the Company and of the relevance and adequacy of the information contained herein. This document is
not, and should not be construed as, a prospectus or offering document, and has not been reviewed or approved by any regulatory or supervisory authority. The Information does not constitute or form part of, and should
not be construed as an offer for sale or subscription of or a solicitation or invitation of any offer to subscribe for or purchase any loans or securities of or make an investment in the Company or any other member of the
Group or any other entity in any jurisdiction, and nothing contained therein shall form the basis of or be relied on in connection with any contract or commitment whatsoever, in particular, it must not be used in making
any investment decision. Any potential offer of securities of the Company or any of its affiliates would be based on a prospectus or offering circular prepared for that purpose and published by the Company in final form,
which would include financial information for the Company and its affiliates, risk factors associated with investing in the Company and other material disclosures. The securities placed in connection with the IPO of the
Company have already been sold as part of a private placement.

No representation, warranty or undertaking, express or implied, is made by the Company or any of the Company's affiliates or directors, officers, employees or agents (“Representatives”) or any other person as to, and no
reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the opinions contained therein or any other statement made or purported to be made in connection with the
Company or the Group, for any purpose whatsoever, including but not limited to any investment considerations. No responsibility, obligation or liability whatsoever, whether arising in tort, contract or otherwise, is or will
be accepted by the Company or any of its respective Representatives or any other person for any loss, cost or damage howsoever arising from any use of the Information, or for information or opinions or for any errors,
omissions or misstatements contained therein or otherwise arising in connection therewith.

None of the Company or any of its Representatives or any other person undertakes any obligation to provide the attendee or recipient with access to any additional information or to update the Information or to correct
any inaccuracies in any such Information, including any financial data or forward-looking statements. The Information should be considered in the context of the circumstances prevailing at the time and has not been,
and will not be, updated to reflect material developments which may occur after the date thereof.

The Information may constitute or include forward-looking statements. Forward-looking statements are statements that are not historical facts and may be identified by words such as “plans”, “targets”, “aims”, “believes’,
“expects”, “anticipates”, “intends”, “estimates”, “will", “may”, “continues”, “should” and similar expressions. These forward-looking statements reflect, at the time made, the Company's beliefs, intentions and current
targets/aims concerning, among other things, the Company's or the Group's results of operations, financial condition, liquidity, prospects, growth and strategies. Forward-looking statements include statements
regarding: objectives, goals, strategies, outlook and growth prospects; future plans, events or performance and potential for future growth; lease-up potentials; economic outlook and industry trends; developments of the
Company's or the Group's markets; the impact of regulatory initiatives; and the strength of the Company's or any other member of the Group's competitors. Forward-looking statements involve risks and uncertainties
because they relate to events and depend on circumstances that may or may not occur in the future. The forward-looking statements in the Information are based upon various assumptions, many of which are based, in
turn, upon further assumptions, including without limitation, management's examination of historical operating trends, data contained in the Company's records (and those of other members of the Group) and other
data available from third parties. Although the Company believes that these assumptions were reasonable when made, these assumptions are inherently subject to significant known and unknown risks, uncertainties,
contingencies and other important factors which are difficult or impossible to predict and are beyond the Company's control.

Forward-looking statements are not guarantees of future performance and such risks, uncertainties, contingencies and other important factors could cause the actual outcomes and the results of operations, financial
condition and liquidity of the Company and other members of the Group or the industry to differ materially from those results expressed or implied in the Information by such forward-looking statements. No assurances
can be given that the forward-looking statements will be realized. The forward-looking statements speak only as of the date of this document. The Company expressly disclaims any obligation or undertaking to release
any updates or revisions to any forward-looking statements to reflect any change in the Company's expectations with regard thereto or any changes in events, conditions or circumstances on which any forward-looking
statements are based, except as otherwise required by law. No representation or warranty is made that any of these forward-looking statements or forecasts will come to pass or that any forecast result will be achieved.
Undue influence should not be given to, and no reliance should be placed on, any forward-looking statement.
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Disclaimer (2/2)

To the extent available, the industry, market and competitive position data contained in the Information (if any) come from official or third party sources. Third party industry publications, studies and surveys generally
state that the data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such data. While the Company believes that each of these
publications, studies and surveys has been prepared by a reputable source, none of the Company or any of its Representatives has independently verified the data contained therein. You are therefore cautioned not to
give undue weight to third party data. In addition, certain of the industry, market and competitive position data contained in the Information come from the Company's own internal research and estimates based on the
knowledge and experience of the Company’'s management in the markets in which the Company and the other members of the Group operate. While the Company believes that such research and estimates are
reasonable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change and correction without notice.
Accordingly, reliance should not be placed on any of the industry, market or competitive position data contained in the Information.

The Company does not expect or intend to register any securities that it may offer under the U.S. Securities Act of 1933, as amended (the “Securities Act”), or to conduct a public offering of any securities in the United
States, and the securities of the Company have not been and will not be registered under the Securities Act and any such securities may not be offered or sold in the United States absent registration under the Securities
Act or an available exemption from it. Any public offering of such securities in the United States would require the publication of a prospectus by the Company containing detailed information about the Company and its
management, as well as the Company's financial statements. Neither this document nor any copy of it may be taken or transmitted into the United States, Australia, Canada or Japan or to any securities analyst or other
person in any of those jurisdictions. Any failure to comply with these restrictions may constitute a violation of United States, Canadian, Australian or Japanese securities laws. This document is also not for publication,
release or distribution in any other jurisdiction where to do so would constitute a violation of the relevant laws of such jurisdiction nor should it be taken or transmitted into such jurisdiction and persons into whose
possession this document comes should inform themselves about and observe any such restrictions.

Access to the Information is being given in connection with a proposed meeting with the Company. By accepting to attend the oral and, if any, video presentation and/or accessing or reading a copy of the Information

you agree to be bound by the foregoing limitations and conditions and, in particular, you will be taken to have represented, warranted and undertaken that you have read, accepted and agreed to comply with the
contents of this notice.
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